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https://instytutboyma.org/pl/
https://ecommercedb.com/insights/ecommerce-market-in-china-market-size-growth-revenue-gmv/4888
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Handel w modelu cross-border e-commerce (CBEC) 
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Kluczowe platformy 

Taobao, Tmall i Tmall Global 
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JD.com 

https://influchina.com/sell-on-jd-worldwide/
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https://www.eusmecentre.org.cn/publications/how-to-sell-to-china-via-cross-border-e-commerce/
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Pinduoduo (PDD) 

VIP.com  

Douyin e-commerce 

https://marketingtochina.com/douyin-flagship-store/#:~:text=TikTok%20is%20now%20very%20well,and%20engage%20with%20potential%20customers.
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Kim jest chiński konsument zagranicznych produktów? 

https://www.chinadaily.com.cn/a/202411/11/WS67315944a310f1265a1cc90e.html
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Trendy w e-commerce 

Online-to-Offline (O2O) 

Kody QR 

Social e-commerce 
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Key Opinion Consumer (KOC)  

Sprzedaż na żywo, czyli e-commerce live streaming 

Flash Sales 
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Wyzwania e-commerce a budowa marki 
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Checklista, czyli lista spraw do rozważenia 
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Dalsze kroki 

• 

• 

• 

• 

• 
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www.trade.gov.pl


